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Questions to Ask Before
Hiring a Reputation Partner

1. How Transparent is Your
Process?

Any reputation partner you're considering
should be able to clearly explain how they
work. Vague promises like "we'll improve
your visibility” or "we'll boost your image”
aren't enough. A trustworthy partner
should walk you through a clear process:
assessment, strategy development,

execution, and measurement.

2. How Do You Measure
success?

You wouldn't hire a marketing firm without

understanding how they define success,

and the same goes for Online Reputation
Management (ORM). You need to know

what outcomes you're paying for and how
they'll be tracked. Ask whether they
provide regular updates, SEO reports,

content tracking, or visibility metrics. Also,

request examples of past results.

3. Do You Offer Custom

Strategies or One-Size-
Fits-All Packages?

No two reputations are the same, so your

solution shouldn't be, either. If a reputation
management company pushes you into a
rigid package without understanding your
unique situation, that's a sign they may be
more focused on volume than quality.

Your ORM partner should tailor their

approach to your goals, your industry, and

your timeline.

4. What Issues Can You
Actually Help With?

Not every reputation management
company can solve every problem, but
some will claim they can. That's why it's
essential to ask precisely what types of
content they're equipped to handle. Ask
clear, direct questions. If the answers are

vague or evasive, move on.

5. How Soon Will |l See
Results?

A reputable firm will set realistic

expectations. Depending on the severity
and complexity of your case, you might
start seeing early movement within 30 to
60 days, but long-term change can take
longer. What matters is that you're kept in
the loop and you're seeing progress along

the way.

6. Can | Trust the People
Doing the Work?

When you hire a reputation firm, are you

getting a skilled strategist or just a
middleman handing you off to an
overseas team? Ask who your main point
of contact will be, how accessible they
are, and whether they have real

experience in SEQ, PR, or content strategy.

7. What Happens After the
Work Is Done? \\
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one-and-done service. Even after a

successful suppression campaign or
content launch, search engine rankings 0 e

can shift, and old results can resurface
over time. Ask your reputation partner

about ongoing monitoring

and maintenance.
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